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Young People‘s Media Network
In Europe & Central Asia

- Started by UNICEF 1n 2002

- Main aim: to strengthen the participation of children and
young people in the media

- Europe & Central Asia not a homogenous region

- Personal observation: Interest in news 1s higher in
Eastern Europe than in Western
Europe



UNICEF & youth media

- Launched MAGIC 1n 2002 Modia Actiis
A ==
_ Children

- Integration of MAGIC in VOY (since 2006)

- Main focus on video work, e€.g. OneMinutesJr videos,
where children tell their stories — now global

theoneminutesdJr.



Media use of children in Nepal

Main findings:

» High use of print materials / newspapers

e Radio not as popular as TV

* TV high, but mainly for entertainment

 Video high, but only for entertainment

* Internet not so high, but longer (especially at night)

e Internet used for communication more than for news



Most popular media in Nepal (children)

Table 28: Most popular media among children

Media Respondent using media | Prominent reason to use
for 7 davs in a week (%o)
Television 52.7 For entertainment
FM/Radio 47.8 For entertainment
Paper/Magazine 32 To read news
Video 4.5 For entertainment
Internet 3.0 For communication

Source: Field Survey, 2005



Access 1s very important

Table 29: Place to access paper/magazine

Place Frequency | Percentage
Home 42 67.8
Friend 3 4.8
School 11 7.7
Shop 2 3.2
Home and school 4 6.5

Total 62 100

Source: Field Survey. 2005




Table 49: Preferred to access

Children‘s Internet use 1n Nepal

Content Frequency | Percentage
Email/chat 18 60.00
Game 5 16.67
General Knowledge/

Information 3 10.00

To work 5 10.00

News l 3.33
Total 30 100.00

Source: Field Survey. 2005




Situation 1in Africa

Example: Tanzania

* Huge access gap between cities and rural areas
 Due to financial reasons, parents make the decisions
* Newspapers take long to reach rural areas

« TV/radio are quicker, but require electricity

* Mobile telecommunications available — in principle
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where children tell their stories

theoneminutesdJr.



unicef&@®

Volces of YOUth Espaifinl Francais E_..,-_I‘_|-El-
EXPLORE PEAK OUT \ search |G Member login

the know
: :
ot . How good is

v media coverage of
T ALk g people?

HI¥ and AIDS

Commercial sexual
exploitation
Water,

environment and
sanitation

The big picture

The Convention and
media Upcoming events

Fhoto journals
Real i
theoneminuteslr,
difference
Media Magic Make a
theoneminutesir.

Media Magic - Real
lives




Article 12

States Parties shall assure to the child who 1s capable of
forming his or her own views the right to express those
views freely 1n all matters affecting the child, the views of
the child being given due weight in accordance with the
age and maturity of the child.

Article 13

The child shall have the right to freedom of expression;
this right shall include freedom to seek, receive and
impart information and ideas of all kinds, regardless of
frontiers, either orally, in writing or in print, in the form
of art, or through any other media of the child's choice.
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979 oneminute videos made by you(th)
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what's gaing on...

. > workshop in amman, jordan
:',_“1 theoneminutesjr year was kicked off with the first
warkshop ever inthe middle east, inthe ..

> 3 one minute winners at tokyo

video festivallll

for the first time, theoneminutesir network has been
integrated inthe tokyao video festival (bl

= workshop in togo

plan irternational started collabaorating with
theoneminutesjr when they organized their first ..

> nrk starts broadcasting

~ the norvwedian broadoasting company (nrk) joined
theaneminutesir network in 2006, hecause they were
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OneMinutesJr

- very attractive format for both kids and broadcasters

- adaptable in ,,form and shape*
- free for use 1n non-commercial context
- authentic, short, ,,real lives

- keeping up with technology

theoneminutesdJr.
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